
Tips To Market Your Program

Marketing To Teachers and Administrators
● Get the word out by publicizing what’s happening in your classroom
● Arts art important on their own – it’s important to create well rounded citizens who

can appreciate culture
● Promote the academic benefits but also promote those benefits that can’t be

measured on a test like teamwork, self esteem, problem solving
● Tell stories of student successes
● Even in the face of adversity in your school, your program and your classroom –

it is important to stay relentlessly positive to those you tell about your program

Marketing To Parents
● COMMUNICATE!
● Send home or email a newsletter detailing what’s happening in your class
● Include facts about the value of arts education
● Invite their participation in your events

Marketing Your Program To Everyone
● Use school bulletin boards
● Use school newspapers
● Use school and district newsletters
● Use PTA announcements
● Use direct communication by phone, fax and e-mail
● Use concert programs
● Use school announcements
● Enlist the help of other teachers/departments
● Enlist the help of your district PR department

A great tool to use is PMEA’s How Has Music Education Impacted Your Life? book. Ask
your students to answer that question or a similar question. Not only will you receive
valuable feedback on your program, you’ll get to know your students better and have a
new advocacy tool.
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https://advocacy.pmea.net/wp-content/uploads/2020/12/bookFINAL1.pdf


Consider this marketing brochure put together by the Carmel High School Marching
Band in Indiana. The trifold tells the story of joining the band program from a student
perspective. Prospective students get to understand what it’s like to be in the Carmel
Band. Parents get to learn the same thing, but also learn about what their experience
will be like. The letter on the right is directed to parents.

Carmel took things one step further and made a video out of the Dear Mom and Dad,
letter: "Dear Mom and Dad," (Carmel Marching Band Video Series 2016 #2)

Using Social Media
✓  Communication of news/events
✓  Sharing variety of media
✓  Content should be engaging
✓  Include those links on everything
✓  Always check with district for clearances to use photos/videos

Social Media Examples
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https://www.youtube.com/watch?v=iEcvOBNvU0g


Promote an upcoming event while also
showcasing students.

Show your students in action in the
community.

Have fun with memes while also telling
something about your program.

Highlight facts or music history.
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Showcase students preparing for an
upcoming event or performance.

Use social media for fundraising.

How do you design this stuff?
● iPhone
● Talk to your visual art teachers
● What students are interested in helping?
● Canva
● Free stock photos, clip art, and videos – Unsplash

Websites
● Frequent Updates/Current Information
● Featured Stories
● Contact Information
● Can be housed on your school website or on places like Google Sites or

Wordpress.
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Website Examples

Provide contact information and important links.
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Listening links and other course information for all of your ensembles are important to
include.

● Determine what works best for you and your program.
● Consider the audience, which is likely multiple audiences
● Do you want to do social media or a website or both? Consider the time factor in

your decision.
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